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Service Modelling Language

Modelling Constructs at BSM level Supported by graphical editor

of SLMToolBox
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Validation of SLM In the three use cases

J Bivolino: Online Customized configuration for
designing of shirts (i.e. customers design their
products themselves)

@ Indesit: Carefree Washing Machine with personalized
services (i.e. personalized best practices, machine
monitoring, tailored commercial offers)

@ TP Vision (previous Philips): Development of smart TV
and its associated online services (New service
development process)



TV MSEE

e tuciing Sorvios Ecomsio

M2 - Service Modelling Model (BIVOLINO)

BIVOLINO decision-making structure (AS-1S)
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M2 - Service Modelling Model (BIVOLINO)

At BSM
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M2 - Service Modelling Model (BIVOLINO)

e-Tailer

At BSM
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M2 - Service Modelling Model (BIVOLINO)
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M3 — Model transformation
(done with SLM TOOLBOX)(BIVOLINO)
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M2 - Service Modelling Model (INDESIT)

Indesit Use case : CareFree WM Service
Deision model
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M2 - Service Modelling Model (INDESIT

Indesit Service modelling (global view)
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M2 - Service Modelling Model (INDESIT)

INDESIT marketing dept.
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TP Vision Use case: Ambilight Service Governance
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TP Vision Use case: Ambilight Service design
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Conclusions from the Pilots

Modelling on higher level stages gives insight in business
process (BIVOLINO)

Modelling up-to-the code level helps to get thing ‘on stage’
quicker (BIVOLINO)

Modelling is very useful to have a complete and integrated
overview of the system (INDESIT)

Modelling helps also in the communication of the business
aspects to the IT developers (INDESIT)

Modelling help to define performance indicators and link to
objectives (TP Vision)

Modelling improve cross-department communication and
understanding (TP Vision)
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